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ñRolling Work of Art- 

The Art Carved Funeral Coachò 
(Prinzing Motor Company)  

 The Prinzing Motor Car 

Company has proudly intro-

duced their latest ñRolling 

Work of ArtòðThe Art 

Carved Funeral Coach.  This 
car is the art work and design 

of Max Prinzing, a long time 

auto body stylist and sculp-

tor.  Max Prinzing has de-

signed and built many unique 

body styles for private collec-

tors and celebrities world 

wide, and was the first to 

build and demonstrate a 

100% alcohol-powered car in the 1970ôs.  This latest creation is built like a mod-

ern day fire truck.  A beautifully styled and highly specialized, purpose-built ve-

hicle that has been designed from the ground up to serve for many decades.  The 
timeless and classic lines of all Prinzing models capture the emotions and the 

imagination of all who see it, and presents a strong, indelible marketing image 

like no other professional vehicle can. 

 For this auto, beauty is far more than ñskin deep,ò and this is where the Prinzing 

really shinesðat the fiscal bottom line.  Itôs timeless design lines do far more 

than just ñtickle the eyeballsò of your public, and generate dropping ñWOWò 

factor , but they shelter you from the consistent body style changes that are an 

eternal expense associated with Detroit-style commercial chassis.  With this con-

cept, the owners are able to 

break free from the relent-

less 5 to 7 year lease/
purchase cycle and control 

their cost even further by 

returning their timeless 

professional cars to the fac-

tory for a complete, warran-

teed re-manufacture. 

  This art-carved Panel 

Coach, Serial #1, was re-

cently delivered to Bob 

Neal & Sons Funeral Home 

in Morrilton, Arkansas.  

The styling of this car re-
(Continued on page 18) 
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From  
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 Native Grasses and Flowers 

Reaching to the Sky 

 

For those with a love for the 

natural landscape, arrangements 

have been made with the private 

owners of Golden Prairie, a 

registered natural landmark, to 

scatter cremains on their 

property. In addition to the 
arrangements, a picture and GPS 

location of the actual site is 

included. 
 

 

 

Memorialization for cremains scattered at any location is  

 available in our  Garden of Remembrance, a cremains 

burial and scattering garden with a memorial cenotaph. 
 

            For information contact:   
           Pugh Funeral Home 

             400 Chestnut-   

             Golden City, MO  64748-0145  

             1-417-537-4412   1-800-575-2611 

Scattering Cremains in a 

Natural Area 

Amy Howard Art Gallery  

  Amy Howard 

The editorôs daughter Amy, who was mentioned in 

our previous issues, was quite the artist and weôve 

decided to display some of her artwork every issue 

in her memory.   

  
  

 
 

    

 

 

  

     

     P. O. Box 1468, Andover, Ohio 44003 

      440-293-6272 / 440-293-6846-fax 
      e-mail: Charlotte@mericwood.com 
            www. urnsbymericwood.com 
       

Our wood urns are made from the 

finest solid Appalachian and Northern 

hardwoods. No composite wood prod-

ucts are used in the construction of our 

urns. Urns are offered in Hard Maple, 

Cherry and Red Oak. Meric Wood 

Products is a family owned business 

with over 50 years of woodworking 

experience. 

Meric
 W

ood P
ro

ducts 

By 
Urn

s 

Made in America 

 

 

As We Drive By 
We love to take pictures as we go by funeral 
homes, but weôd welcome pictures, if you send 

them to us.   

Greenlawn Funeral Homesô-

Pitts Chapel 

Bolivar, MO  

See Pg. 4 for  

100th Anniversary  story 

Clear Creek 

Coach 

Hearse for Hire 

El Dorado 

Springs, 

Missouri 
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 Mortuary Muse*            
 *to think or consider deeply; meditate 

  By Lowell 

 
Since 1961 

Brian Simmons  

Springfield Mortuary Service, Inc  
              

  FIRST CALLS 

 

   PREPARATION 

 

   TRANSPORTATION 

 

     SHIPPING SERVICE 

 

  CREMATORY 
            

                  520 S. Patterson  
            Springfield, Missouri  65802       

         1-800 -259 -6207  

  (417) 869 -2826  FAX - 417 -869 -9242  

Brian and Sue Simmons and 

 Jennifer Bodenhamer 

 A memorial service was held April 

20, 2008 at the Al Faw Palace in Iraq.  

Soldiers, sailors, airmen and marines 

were remembered by members of the 
services and civilians who had worked 

with them.  This was the fifth annual 

EOD (Explosive Ordinance Disposal) 

memorial service conducted by Task 

Force Troy.  Fifteen brave souls from 

Task Force Troy were remembered 

this year for their ultimate sacrifice. 

 These are the people that daily deal 

with the IEDs (Improvised Explosive 

Devices), roadside bombs to us civil-

ians ð the things that everyone else is 
taught to avoid. 

 Col. Kevin Lutz, Task Force Troy 

commander was host for the ceremony 

and Major Gen. Rick Lynch, Com-

manding General, 3rd Infantry Divi-

sion was the guest speaker.  He of-

fered heartfelt thanks for the job EOD 

had done ñ...and the sacrifices the 15 

service members honored made for 

their countryéò  Master Gunnery Sgt. 

Michael Todd, NCOIC, Combined Explo-

sives Exploitation Cell, said, ñé EOD is 

truly a family.ò 

 The senior enlisted members from each 
service branch of Task Force Troy placed 

the identification tags of each fallen EOD 

tech on the task force EOD memorial 

piece.*  The fallen were toasted and a 

moment of silence was observed before 

the benediction and close of the cere-

mony. 

 In the same newsletter the above story 

was taken from, Sgt. Luke Baldwin made 

some touching comments in his ñEditorôs 

Letterò that could apply to any grieving 

person or family.  His letter was entitled, 
ñLife of Tags,ò but his thoughts touched 

on other poignant issues, too. 

 Sgt. Baldwin reasons that the mundane 

objects we carry in our pockets, electronic 

gizmos, a wallet, pictures of a sweetheart, 

become ñé. Pieces of reverence when we 

carry them to the moment of death...A last 

About the Author: 

Lowell Pugh has funeral director and embalmer 

licenses in Missouri and Texas and continues the 

operation of the 104-year-old family funeral  

home.  He is publisher of The Dead Beat which 

began in 1999.  He can be contacted at The 

Dead Beat address.   

tangible link to existence.ò 

 So it is also with the clothing worn at 

the moment of death.  The fabric shelters 

the last viable matter among the filaments 

of its compositioné.to become another 
keepsakeðcarefully boxed ðand saved 

ð to remember a loved one lost. 

 For the members of our armed forces 

that ever present metal identification tag 

may be the ultimate personal reminder of 

a comrade lost.  Sgt. Baldwin commented 

about the solemnity and reverence of the 

senior NCOs as they moved ever so 

slowly and placed upon the Task Force 

Troy EOD memorial piece the fifteen 

tags that were onceðòdangling from the 

neck so close to a beating heart.ò 

*See Back Fence on  Pg. 5 for further explanation. 
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Have you had an OPEN HOUSE, built a NEW 
ADDITION to your funeral home, developed a new 
PROGRAM FOR GRIEVING CLIENTS, RECEIVED 
AN HONOR from your community, have an interesting 

HOBBY or DONE SOMETHING THAT WAS JUST 
PLAIN FUN?  If so, tell us about it.  We want to tell your 
story (WE LOVE PICTURES, TOO) call us 800 -575-2611, 
fax us 417-537-4797 or  e-mail us: editor@thedead-beat.com. 

Colleagues Lost or Found 

 (If you would like to find someone in the funeral industry, 
let us know- 

editor@the dead-beat. com 

Greenlawn Funeral Homeôs Pitts Chapel Location  

Celebrates 100 Years 
(Information from Sarah Westôs Article in Bolivar, MO News) 

 ñPitts Chapel of 

Greenlawn Funeral Homes 

has a rich 100-year history 

to celebrate.  What began 

as a furniture store is now a 
thriving funeral home busi-

ness that warmly remem-

bers the people who started 

it all, embraces technology that helps it to grow and antici-

pates developing new ways to serve the community.ò 

 Sidney and Dora Hutcheson started 

selling caskets at their furniture store in 

Bolivar during 1908 and a year later 

opened Hutcheson Funeral Home.  In 

1940, their daughter Dorothy and hus-

band Earl Pitts joined the funeral home.  

Sidney Joe (Earl & 
Dorothyôs son) and wife Earlene joined 

the funeral home in 1954 when it be-

came Pitts Funeral Home.  Mike 

(Sidney Joe and Earleneôs son) was 

added to the staff in 1975 and his wife 

Teresa in 1996. 

 Greenlawn Funeral Home of Spring-

field acquired ownership of the funeral home in 1996.  This 

added to their other locations in 

Springfield and Branson.  Man-

ager Greg Bird, who joined the 
company in 1999, said 

Greenlawn Funeral Home 

strives to give the community 

the same kind of service it 

received when the Pitts family held the 

reins.  When Mike or Erlene are requested 

by the customers this request is usually ful-

filled. 

 ñAs a company, we have to be able to 
balance traditional styles with technological 

upgrades, but ultimately we still have to be 

able to give caring service,ò Greg said. 

 Pitts Chapel is the only funeral home in southwest Missouri 

that announces funerals on a flat screen television.  Digital pho-

tos are displayed in a slideshow on a frame above the guest-

book.  And since 2006, instead of making funeral arrangements 

with pen and paper.  The arrange-

ments are completed on a large, flat 

screen television that allows family 

members to see each selection and 

to consider casket options without 
visiting the casket room.  The televi-

sion screen is also used to complete 

death certificate and veteran infor-

mation.  The 

software also allows the family to see the 

exact price of each option and a running 

total.  The family also assists in the com-

position of the obituary on the large 

screen.  The customerôs involvement 

provides the benefit of being less 

stressed out as they leave. 
 Greg has commented on several challenges heôs faced even 

(Continued on page 8) 

Jake and Jason Diemer, Greg Bird 

Chapel 

Monuments 

Front of  Chapel 




