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The Caregiverõs Soapbox 

Other Articles in  

this Issue Yesterday, Today and Tomorrow 
By Joanne Howard 

  As a review of what has been happening and what might happen in the funeral 

profession, I reviewed several professional trade magazines from the last year.  

Looking at national magazines and some association publica-

tions gave an interesting collection of thoughts and trends.   

 Many of the magazines regularly look at the standard issues 
of financial advice, recommendations of companies or services 

to use and some interesting happenings of the past or present.  

But what were the topics that showed up in the majority of the magazines?  Are 

these the issues that funeral directors and embalmers are really concerned about? 

 One topic that surfaced several times was the obesity issue.  

Are we prepared to deal with the many facets of dealing with the 

obese client?  We not only need to consider all the funeral equip-

ment that might not be large enough, we also have to be con-

cerned about our personnel having to handle a larger than normal 

person.  Will our regular equipment or facility be able to accom-

modate the size, weight or other factors?  Personally, our older facility has had dif-

ficulty with doors to allow the larger caskets to be brought into our funeral home 
without taking off the door frame.  Based on the statistics that are given daily, this 

is something we are dealing with now and will be handling in the future. 

 Another matter that has become hot is the whole ñgreen burial.ò  There are the 

people that are becoming more environmentally concerned 

and therefore they request going ñgreenò in all that they do.  

The considerations with this type of service range from em-

balming or not, type of burial container if any, where you 

would be allowed to bury in this manner, and many other 

factors related to this environmentally-friendly burial.  Even 

though the people may consider this a more ñeconomically-

friendlyò situation, that may not really end up being the case until it becomes more 
common. 

 The hot topic of preneed still presents itself on a daily basis. 

Depending on what company has taken advantage of consumers 

and the funeral homes more legislative issues have resulted in 

some states.  The funeral homes are favorable about keeping the 

preneed companies from absconding their funds, but the resultant 

regulations are quite challenging to adapt to.  Hopefully the solu-
tions will work to everyoneôs advantage. 

 Cremation is another factor that is continually discussed.  The profitability to the 

funeral homes has been impacted by the past decisions on what the 

funeral home was charging when it happened infrequently.  Now 

that it is a large factor to deal with and funeral homes need to ad-
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Amy Howard Art Gallery  

The editorôs daughter Amy, who was mentioned in our 

previous issues, was quite the artist and weôve decided 

to display some of her artwork every issue in her  

memory.    

******************************************  

****************************************

*****************************************  

The  Scattering Tubes!   Now 

available for  delivery from your   

Premier Howard Miller Distributor. 
Visit:www.cremationurnsdirect.com  

Your Distributor of Keepsakes, Urns, Vaults,  Caskets, and Fine 
Memorial Products.  

1793 Pine Circle  
Lawrenceville, Ga 30044 
Phone: 678 778 6018 
Fax: 678 225 7142 
Email: sales@cremationurnsdirect.com  

 Scattering Remains  can  now be a 

Family Affair! With something for 

every family member. 

  Amy Howard 

Merry  

Christmas  

And 

Happy  

New  

Year 

 

From  

The Dead Beat 

Crew 
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 Mortuary Muse*    
 *to think or consider deeply; meditate 

  By Lowell 

 
Since 1961 

Brian Simmons  

Springfield Mortuary Service, Inc  
              

  FIRST CALLS 

 

   PREPARATION 

 

   TRANSPORTATION 

 

     SHIPPING SERVICE 

 

  CREMATORY 
            

                  520 S. Patterson  
            Springfield, Missouri  65802       

         1-800 -259 -6207  

  (417) 869 -2826  FAX - 417 -869 -9242  

Brian and Sue Simmons and 

 Jennifer Bodenhamer 

 Mortuary school curriculums, obitu-

ary headaches and online discounters 

selling caskets have taken up a lot of 

space in the industry publications and 
online comments lately.  Change, lack 

of change and/or fear of change  in the 

preceding categories furnishes lots of 

fodder for the experts, pundits and 

benchwarmers to feed on ðself in-

cluded. 

 It seemed to me that a consensus of 

colleagues writing to one journal were 

of the opinion that mortuary schools 

were doing a good job of preparing 

students to pass licensing exams.  They 
just aren'tô preparing them very well for 

the real world of funeral service.  Stu-

dents should also have learned a little 

more about funeral service before they 

spent time and money on funeral ser-

vice education. 

 In previous issues we expressed con-

cern that poor body presentation may 

contribute to the rising cremation and 

no services trend.  We also questioned 

the reasons behind a perceived increase 

in poor body presentation.  Melissa 
Johnson Williams, CFSP, Executive 

Director of the American Society of 

Embalmers and Steve Palmer, Westcott 

Funeral Home, Cottonwood, Arizona 

both responded with thoughtful com-

mentary (see The Dead Beat, Vol. 10, 

Issue 1, Late Spring ó09).  Articles by 

these two professionals have appeared 

many times in funeral service publica-

tions. 

 The same questions about poor body 

presentation were also presented to the 
department heads of more than a dozen 

mortuary schools and college programs.  

None replied.  I guess they feel body 

presentation is a moot pointðor that I 

am. 

 Several letters and columns circulated 

have discussed the pitfalls of obituary 

writing.  There has been criticism of Leg-

acy.com for making money off of funeral 

homeôs labors and information gathering.  
A retired director in Florida thought 

obituaries would be better handled by the 

families with the funeral directors provid-

ing the newspaper contact information 

without having to hassle deadline and 

editing along with the possibility of miss-

ing survivors.  Others have complained 

about lengthy obits becoming the actual 

funeral service with the funeral home 

handling minimal services.  Another in-

dustry writer complained on his blog 

about a journal refusing to print his piece 
about the need for large life history obitu-

aries resulting in additional comments in 

the journalôs letters section and remarks 

from the publisher.  Most funeral direc-

tors we have spoken to plan to continue to 

assist families with obituary writing and 

placement.  A good idea since online dis-

count casket sellers have not yet put in an 

obituary department. 

(Continued on page 8) 
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Colleagues Lost or Found!!! 

 (If you would like to find someone in the funeral in-
dustry, let us know- 

editor@the dead-beat.com 

 Apache Junction Mortuary in Apache Junction, Arizona 

has closed as of May 31, 2009.  At Seasonôs End Mortuary 

proudly announces itôs opening as of June 1st.  Christina 

Duwel, who was the funeral director at Apache Junction 

Mortuary for eight years and Jim Taft who was the crema-
tionist and funeral counselor for one and a half years, opened 

At Seasonôs End at 105 S. Delaware Drive, Suite 4, Apache 

Junction, Arizona 85120. 

to the NFDA for awarding Chandra 

Zeisset a scholarship amounting to 

$1000.  It was greatly appreciated. 

 Second, I would like to introduce the class officers that are 

working hard to make this a productive year (see picture below).  

We are planning many fundraisers as well as community service 

activities.  One of the fundraisers we recently concluded is the 
always popular t-shirts sales and this year we added polo-style 

shirts to the selection.  All proceeds from the fundraisers includ-

ing the shirt sales are going to our class graduation dinner.  This 

is so we can bring ourselves and a guest to the dinner.   

 If you are interested in supporting your local school you can 

contact me through our class blog at http://

stlfuneral.wordpress.com.    Please stay tuned to future updates 

for more activities that help us support our goal.   

 For our community service project, we held a canned food 

drive, collecting 200 pounds of food and fed 172.  Overall we 

had a good turnout for a great 
cause. 

 In closing I would like to 

quickly mention that several 

students are looking for practi-

cum sites and/or apprentice-

ship opportunities following 

the passing of our boards in 

May.  If any funeral home in 

Missouri or Illinois would like 

to help please notify Steve 

Koosman at St. Louis Com-

munity College or you can post any opportunities at the above 
mentioned blog. 

 I look forward to hearing from you. 

     Melissa Speight 

               Class President 2010 

At Seasonôs End Mortuary 
Apache Junction, Arizona 

Opened on June 1, 2009 

St. Louis Community College 

 Mortuary Science Presidentôs 

 Letter 

Hello All, 

   It was brought to my attention at a recent 

MFDEA meeting that the St. Louis Community 

Collegeôs Mortuary Science class does not have 

a voice in any of the local funeral newsletters.  
So I am taking this opportunity to introduce the 

Mortuary department and to get more funeral 

personnel involved in the many activities that 

are happening this year with the students at the school.  

 We are off to a great start this semester. 

 First, I would like to congratulate the students that won 

scholarships for the 2009-2010 school year.  What a great 

opportunity for the students to get some help with tuition.  A 

big thank you goes to the contributors of the MFDEA Educa-

tion Fund for awarding $300 to the students listed above, and 

Kyle Clay, Jim Gramlich, Kristen Langkopf, 

LaRonda Willis, Ramona Revels 

Chandra Zeisset 

Robert Curtis, Kristen Langkopf, 

Melissa Speight, Emily Roesslein 
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 Behind the Back Fence  
            
By Lowell 

The Dead Beat 

 

 BAXTER VAULT COMPANY  
           Baxter Springs, Kansas/Independence, Kansas 

Phone 800-346 -0547  

òServing The 4-State Areaó 

          *Doric Burial Vaults 

           *Clark Steel Vaults 

            *Concrete Boxes 

             *Mausoleums 

              *Monuments/Markers 

       The finest tributeé the most trusted protection  

Allen  

Monuments  

 Certified In All Things Greenéé 

  Bananas, beans, burials ð and GREENBACKS. 
 Green burials and shades of 

green, are probably the oldest form 

of burial in North America.  Any 
funeral service person who has 

been around for awhile, especially 

in rural areas, has likely experi-

enced some green variation.  So 
why the relatively recent interest 

in Green Burial?  I suppose much 

of the interest is generated by the green hype as more 
people take climate change seriously. 

 In true entrepreneurial spirit more and more businesses 

have figured out there are green dollars to be made by 
selling green products to customers.  It may not matter 

whether or not the company really has the environment 

at heart.  Hey, why knock a good business stimulator.  I 

notice a lot of politicians seem to change with the wind 
too. 

 Now enter the Green Burial Council.  This group of 

entrepreneurs comes from a mixed background of folks, 
INCLUDING CEMETERY MANAGEMENT.    They 

apparently decided that green burial, for various reasons, 

would be a good vehicle to preserve land, promote envi-

ronmental awareness or perhaps a way to make money. 
 Consequently a number of funeral industry manufac-

About the Author:  Lowell Pugh has funeral director and em-

balmer licenses in Missouri and Texas and continues the opera-

tion of the 105-year-old family funeral  home.  He is publisher of 

The Dead Beat which began in 1999.  He can be contacted at 

The Dead Beat address.   

turers, practitioners and some of the general public 
seem content to accept the Green Burial Council 

as the ultimate authority for ñgreenò burials. 

 What is nextð-Green Burial Certification by a 

licensing or association authority?  I hope that is 
not the case.  Medical doctors have their specialty 

categories and funeral directors have their volun-

tary CFSP programs.  There is nothing wrong with 
promoting green burials as a marketing too.  How-

ever, legitimizing green burial by a certification 

process diminishes the value of the funeral direc-
torôs license.  A valid funeral directorôs license 

should make the licensee qualified in all aspects of 

funeral service.  And who needs another licensing/

certification process?  Contrary opinions are in-
vited. 

****************  

 In the last issue I made a rather skeptical com-
ment about problems that may arise as 

we try to switch to the online death 

certificate.  A colleague from another 
state that is already doing online cer-

tificates says it is great.  Saves them a 

lot of time and mileage.  He did men-

tion that some doctors are still drag-
ging their feet. 

***************  

 If Fed-Ex is going to deliver caskets purchased 
online, associations should encourage them to 

handle body transport.??????????????? 

Death Certificate 


