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 So how do you keep track of whatôs going on in our funeral pro-
fession?  Do you get all the trade journal magazines?  

Do you hopefully hear things from your colleagues, 

salesmen, going to district meetings?  Or do you turn 

to the internet? 

 There seems to be many sites that are more than willing to pro-

vide information.  Sometimes the information seems to be biased, 

but you can always have the opportunity to comment on whatever 

anybody has to say.  But who has the time to check all these things 

out?  Let alone commenté 

 For this publication we try to look at many different sources of 

information, but as I prepared this issue, I was feeling bombarded 

by all the internet opportunities.  Or are they distrac-

tions at times????  Since we are a small funeral home, 

we have a bit more time on our hands.  What about the 

funeral homes that are constantly busy, very busy?  

When do they have a chance to pursue this information?   

   I guess thatôs why the little snippets are sent to tease you into 

reading, like the titles on the covers of magazines.  But who wants 

to read long articles on the internet and keeping track of all the user

-ids and passwords and everything else that goes along with the 

internet including cost. 

 Some information is provided free even if you have to register to 

get it and advertising is what allows it to be free.  But some maga-

zines and newsletters charge quite a lot of money for the 

luxury of reading anything but the teasers. I was surprised 

at the cost of some new publications subscription costs, but 

considering they provide up-to-date information weekly 

that might explain part of the expense.  The question is who has 

time to digest information on a weekly basis unless it is a crucial 

item to you? 

 Well, if you have a chance you might want to check out Connect-

ingDirectors.com, yourfuneralguy.com, and the new Memorial 

Business Journal by Edward J. DeFort.  Iôm sure there are many 

more and if you like one in particular that you would like to share 

with us let me know-editor@thedead-beat.com. 

Brian Boyer 

Pg. 18 

Wadley Funeral Service 

Purcell, OK 

Pg. 17 

John ñJack Hogan 

Pg.  14 & 23 
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Amy Howard Art Gallery  

The editorôs daughter Amy, who was mentioned in our 

previous issues, was quite the artist and weôve decided 

to display some of her artwork every issue in her  

memory.    

******************************************  

The  Scattering Tubes!   Now 

available for  delivery from your   

Premier Howard Miller Distributor. 
Visit:www.cremationurnsdirect.com  

Your Distributor of Keepsakes, Urns, Vaults,  Caskets, and Fine 
Memorial Products.  

1793 Pine Circle  
Lawrenceville, Ga 30044 
Phone: 678 778 6018 
Fax: 678 225 7142 
Email: sales@cremationurnsdirect.com  

 Scattering Remains  can  now be a 

Family Affair! With something for 

every family member. 

  Amy Howard 
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 Mortuary Muse*    
 *to think or consider deeply; meditate 

  By Lowell 

 

Brian Simmons  

Springfield Mortuary Service, Inc  
* Since 1961 *  

              

   

 
 

            

                   

      520 S. Patterson                                1-800 -259 -6207  

   Springfield, Missouri  65802                    417 -869 -2826 Fax 417 -869 -9242  
     www.springfieldmortuaryservice.com 

Brian and Sue Simmons and 

 Jennifer Bodenhamer 

 The Dead Beat readers represent 
a diverse group of death care folks 

from the Mississippi River to Ari-

zona and Texas to Wyoming.  
Naturally there is a lot of variation 

in funeral service trends when you 

try to categorize them. 

 I kept track of newspaper death 
notices for a few weeks in hopes of 

getting some imprecise data that 

would at least give some idea 
about service trends in our corner 

of the region.  The area covered by 

one paper was about 7,500 square 
miles and more than 400,000 peo-

ple.  It included eight counties in 

Missouri and five stretching across 

SE Kansas and NE Oklahoma.  I 
kept more specific detail on 27 

funeral homes and 10 branches 

Removals 

   Embalming 

      Shipping Service 

        (Domestic & International)  

           Known Shipper 

              Crematory 

                  Gravesides 

                      Transport 

located in the eight counties in 
Missouri. 

 After compiling the results and 

incorporating them in this column, 

editor Joanne pointed out that my 
results were a bit confusing.  She 

was correct.  After looking at it 

again I decided the column was not 
repairable. 

 Part of the dilemma is that with 

todayôs service options even cli-
ents using services with caskets 

and vaults may be difficult to cate-

gorize  by full service or some 

other niche.  Narrow the selection 
down to burning or non-burning 

and yes, burning is a growing seg-

ment. 
 Broaden the categories-include 

cremation with memorial services 

and/or visitations.  Graveside inter-
ment and columbarium inurnment 

services.  Scattering service with 

family participation, visitation and 

perhaps lunch.  Do you still chart 
these services as just a cremation? 

 Cremation may be a growing 

trend, but with a broad selection of 
options, this service may be prefer-

able to a direct burial with casket 

and outer container.  There is one 
caveat however.  A firm must be 

prepared and willing to sell these 

services.  I suspect that often times 

charges for the memorial services 
may just be thrown in.  This is to 

mask the fact that the family actu-

ally just paid for a direct crema-
tion. 

(Continued on page 8) 
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Colleagues Lost or Found!!! 

 (If you would like to find someone in the funeral in-
dustry, let us know- 

editor@the dead-beat. Com) 

Final Service 
By Chandra Hart 

Sunset Vista Funeral Home 

 On Monday, January 11th, Sunset Vista Funeral Director 

Vicki Bertucci and Office Manager Roberta Wylie set out on 

a 50-mile journey to take a deceased woman to a service in 

Dateland, from Yuma, Arizona.   

 When they arrived at the community center, they got out of 
the hearse to find out where the service was going to be.  Five 

minutes later Vicki saw smoke coming from the hearse.  After 

a scramble to get the deceased out of the back and retrieve 

person belongings, the car was engulfed in flames. 

 After the service was over two ladies who knew the de-

ceased said that she was always having barbecues, and she 

would love that at her funeral service there was one last barbe-

cue.  We bid our hearse a fond farewell after twenty years of 

service.  

Jason De Leon Attending  

Commonwealth Institute of  

Funeral Service 

 Jason De Leon recently began his studies at Commonwealth 

Institute of Funeral Service in Houston.  Jason is pursuing his 

Associate of Applied Science Degree as a funeral director/

embalmer.  He is a graduate of Lindenwood University in St. 

Charles, Missouri where he earned a degree in Business Ad-
ministration.  Upon graduating from Commonwealth Insitute 

he plans to serve his provisional licensing period at Memorial 

Funeral Home in San Juan and Edinburg.  Jason is the son of 

Leon and Velma Sue De Leon of San Juan, Texas. 

Corpse Mix-Up: Funeral Home 

Pays to Apologize 
From China Daily, Jan. 2, 2010 

Sent from SPC Brian Gers 

 A funeral home in Guizhou province paid two families as an 

apology for mixing up the dead.  Minutes before the crema-

tion of a relative, one of the families realized that the deceased 

was not their kin. 

 Staff at the funeral home said they might have already cre-
mated their family member at another ceremony a few meters 

away. 

Editor Note:  Mix-ups happen everywhere. 

SESAC Reminding Funeral Homes to 

Comply with U.S. Copyright Law,  

Secure Music License 

Brookfield, WisðThe National Funeral Directors Association 

(NFDA) was informed by SESAC that it was sending postcards 

to more than 16,500 funeral homes throughout the country in-

forming owners of their obligation to comply with U.S. copy-

right law by purchasing a 2010 music license authorization. 
 SESAC is one of three music licensing organizations in the 

United States, and the second to increase its scrutiny of funeral 

homes that perform copyrighted music recently.  Late last year, 

an inspector from ASCAP, another music licensing agency, 

arrived at a funeral home in a small town in South Dakota dur-

ing a funeral.  After determining that the funeral home was 

allowing copyrighted music to be performed during the funeral 

service, the ASCAP inspector gave the firm a choice:  pay for 

an ASCAP license for the remainder of the year or face a copy-

right infringement suit with penalties of up to $30,000.  The 

funeral home had no choice but to pay for the individual 

ASCAP license.  ASCAP has since expended its enforcement 
efforts to different parts of the nation. 
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 Behind the Back Fence  
            
By Lowell 

The Dead Beat 

 

 BAXTER VAULT COMPANY  
           Baxter Springs, Kansas/Independence, Kansas 

Phone 800-346 -0547  

òServing The 4-State Areaó 

          *Doric Burial Vaults 

           *Clark Steel Vaults 

            *Concrete Boxes 

             *Mausoleums 

              *Monuments/Markers 

       The finest tributeé the most trusted protection  

Allen  

Monuments  

 The sky has fallen!! Are we still alive? I canôt tell. 

 Pick up about any funeral industry journal or trade paper and 

one or more knowledgeable consultants will be warning of 

impending doom.  Firms that have not embraced every con-

ceivable internet option with links between their websites  and 
those of everyone connected with the industry are leaving 

sales and commission dollars on the table.  Commissions on 

all kinds of memorial gifts, flowers and you-name-it items and 

services from suppliers that are linked to your website or one 

of the online obituary sites.  Perhaps that is why Batesville has 

developed a reported relationship with Legacy.com.  How 

much inventory of gift merchandise will you have to stock to 

make up for reduced  sales and a diminished  death rate?   

 Open up your umbrellasðthe sky is a little closer.  Accord-

ing to the above maligned consultants, the profession appar-

ently still has not realized that baby boomers want it their way.  

I think we have been hearing this for ten years now.  Surely 
about half of the funeral home owners and managers today are 

baby boomers.  How can they be so short-sighted? 

 As for memorial event planning, letôs take a page out of the 

colonial past.  We will open the ceremony with a furious fusil-

lade (Is this allowed in town?) even though it is a waste of 

good powder and shot.  Then roll out the whiskey barrels. 

 From The History of American Funeral by Habenstein & 

Lammers, Bulfin Printers, Inc, Milwaukee, Wisconsin, (1955), 

ñThe funeral of ñJohn Griggs of York County,ò tallied, a roast 

pig, geese, other domestic poultry, several bushels of flour, 

twenty pounds of butter, sugar and spices and also twelve gal-
lons of different kinds of spirits.ò  

 Donôt forget the memorialization gifts for all of the invited 
About the Author:  Lowell Pugh has funeral director and em-

balmer licenses in Missouri and Texas and continues the opera-

tion of the 105-year-old family funeral  home.  He is publisher of 

The Dead Beat which began in 1999.  He can be contacted at 

The Dead Beat address.   

guestsðgloves, rings, hat bands and scarves.  Also 

they may have rented a velvet pall and hanging crapes 

for the house and carriages.  Some even provided 

mourning clothes for the invited guests. (For a contem-

porary touch we can add a golf outing, fireworks, pi-
geons, online streaming and a DVD of the event for all 

attendees.)  Of course, all the expense comes out of the 

estate.  It will be a memorable final event though.  

Mercy sakesðlook at the bill to the estate!  The activ-

ists may lobby the state to regulate funeral prices.  

Massachusetts did do precisely that in 1721, 1724 and 

1742.  The General Court of Massachusetts passed laws 

prohibiting ñExtraordinary Expense at Funerals.ò 

 Perhaps the sky hasnôt fallen yet, but we all need to 

keep open minds about what our clients may desire and 

what we can realistically afford.  Change continues 

with or without us.  Heck, the mortuaryôs in-house geek 
needs more CEôs than the funeral directors. 

 I read in ñConnecting Directorsò that Batesville had 

bought the intellectual property of Goria Vaults.  Is an 

adult size combination casket/vault in the future? 

 In the comments section a reader takes us to task for 

not researching the origin of a feel good fable instead 

of taking the word of some guy on a bus.  He is correct.  

We do not research the origins of obvious feel good 

fables.  Besides I canôt even remember the last time I 

took a bus. 

   

Lord, make my words soft and 

tender, for tomorrow I may 

have to eat them. 
 

òKind words are like honey, sweet to 

the soul and healthy for the body.ó 
NLT Bible 
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After-Thoughts By Joanne Howard 

  I sat down the other evening and col-

lected a few thoughts that I wanted to 

discuss.  I was just writing down what-

ever came to mind in relation to my girls 
and the continuing challenge of them be-

ing gone. 

 Now, first I want to dispel the thinking 

that just because they have been gone 

several years (Laura has been gone 12 

years and Amy has been gone 6 years) 

that doesnôt make hurting any less at 

times.  Yes, itôs not the same and you 

usually donôt exactly show that you are 

upset.  But down deep you still feel sad 

and it hurts in a way that is very hard to 
describe. 

  What has been most challenging lately is 

some connections with the girls are no 

longer there.  In the past I mentioned 

when the dog that had been with the fam-

ily when both girls were living died, I was 

sad about losing the dog but also she had 

known the girls.  Lately a few more con-

nections have left the immediate area.   

 Our minister and his wife who knew our 

oldest daughter very well, have retired 

and left our church.  On the day of the 
final sermon, I felt quite emotional.  This 

was surprising because I really wasnôt 

that upset about the departure.  But sev-

eral times I was actually choked up.  It 

dawned on me later maybe because an-

other connection to Amy wouldnôt be 

there any more.   

 Then the other day our clothes dryer 

stopped heating and  we had to get a new 

one and they took the old one away.  I felt 

bad about the dryer, but also I thought 
about how both girls had used it.  I know 

this sounds like a weird association, but  

situations like that happen when you lose 

loved ones. 

 I had to go on a trip recently and some 

people in our group were going have to 

use sleeping bags.  I knew that we had 

had one for Amy when she went on trips, 

but I really wasnôt sure where it was, so I 

didnôt volunteer.  Before the trip I found 

the sleeping bag and actually took it 

along, but it was difficult for me to think 
about using it.  Why it wasnôt comforting 

to be using her belongings, I donôt really 

know.  I think it just made me feel sad 

that she wasnôt here to use it.  Though I 

had brought it on the trip, I ended up on 
a sofa sleeper and it was along for the 

ride. 

 The sadness that I feel every once in 

awhile with the girlsô items is probably 

why I havenôt gotten rid of a lot of their 

things.  You would think that I would 

want to discard things that make me un-

happy, but itôs an approach/avoidance 

type situation.  I havenôt found the ap-

propriate situation when I can let go of 

their lives.   
 A young woman that helps at the fu-

neral home was needing some shoes a 

few months ago.  I looked at her feet and 

asked what size she wore.  After I heard, 

I asked her if she would like some of 

Amyôs shoes.  She agreed and we had 

what seemed like a whole shoe store for 

her to try on.  It was comforting to be 

helping someone and remarkable how 

the woman loved the same style shoes 

that my daughter had.  I could part with 

them with no sadness and felt that my 
daughter would have been happy with 

my decision to share. 

 But  there are times that I get quite 

upset with people who tell me to just get 

rid of everything or they could do that 

for me.  Why canôt they realize that if I 

want to dispose of their possessions, I 

will.  Their items of clothing, toys, 

books, just  everything was part of their 

lives.  Itôs my physical connection to 

them still.  I like looking through be-
longings and the things prompt many 

memories that I treasure.  Itôs good  to 

remember and yes, itôs sad sometimes.  

But what difference is it than when chil-

dren move on with their lives and par-

ents keep mementos.  Everybody keeps 

mementos, so why should I get rid of 

everything.  It seems very hard to com-

municate these feelings to some people. 

 Now, back to some other situations 

that have happened.  I had been involved 

with a local Compassionate Friends 
group that was re-organized a few years 

ago.  I went to their first few meetings, 

but it was almost more upsetting than 

comforting.  I still financially support 

them in a small way and have been re-
ceiving their newsletter.  Their bi-

monthly publication usually has a column 

dedicated to the childrenôs birthday and 

death anniversaries that take place in the 

months the newsletter is covering.  Our 

children have always been noted until 

December, our youngest Lauraôs death 

date was not mentioned.  In my head I 

thought to Laura, ñWell, you finally have 

stopped being remembered.ò  This did not 

make me feel too good, then  in January, 
her birthday was omitted.  Now, as an 

organization to provide comfort to parents 

that have lost children, this was not the 

way to do it.  If I hadnôt gotten the news-

letter, I would never had known.  But why 

eliminate my girls?  If it was because I 

wasnôt a member or something else why 

not let me know?  

 I e-mailed the newsletter editor about 

the situation and never got a response.  I 

may have been spammed out, so I guess I 

should write a real letter.  But Iôm not 
sure what the usefulness would be except 

to possibly spare future parents that may 

be upset when they stop acknowledging 

their children. 

  As I have said many times before, as 

funeral directors, we must always remem-

ber that many events are happening with 

our families that have lost loved ones.  

They may not always be showing that 

they are feeling bad, and we need to be 

compassionate and careful that we donôt 
add to the challenges they may be feeling. 

They just may have lost some connec-

tions. 

 

About the author:  Joanne Howard is 

the editor of The Dead Beat.  She 

has been a licensed funeral director 

since 1992 with Pugh Funeral Home 

in Golden City, MO and also the 

aftercare coordinator. Much of her 

writing in this column is influenced 

by her loss of her two daughters Laura at age 10 

in 1997 and Amy at age 19 in 2003.  Any com-

ments or questions can be directed to 417-537-

4412, P.O. Box 145, Golden City, MO  64748 or 

email Joanne@thedead-beat.com. 
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