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  Iôm six feet under.  Yes, my day has come, I guess you can call it the 
end of the road, or Iôve checked out, or Iôm simply not suffering anymore. 

 Yes, I guess youôre right, Iôm not suffering anymore but I can still recall 

those grave moments of yesterday and the words I wanted to say, but only 

shared with my closest partner and friend.  Before your day comes, make 

sure you write your own eulogy.  No one can portray and justify all of 

your traits, either quirky or steadfast, that always made you look like you 

were the best thing that ever happened to earth. 

Eulogy #1 (like thereôs going to be a #2) 
 Before I get started, I want to thank you all for coming 

and sharing memories with my family and I.  If you 

look at the picture to the right, I mean to the left, uhhh, 

no, the one in the back.  I just made all of you look like 

bobbleheads.  Anyway, I look really happy in the pic-

ture, donôt I?  Unbeknownst to all, it was one of the 

worst days of my life.  Some guy tried to run me off the road.  As my eyes 

were bulging out of my head he decided to flip me off and speak many 

words I could not hear.  I imagined how wonderful his wife must have 

thought he was.  That was about thirty minutes after my doctor made me 

wait an hour and twenty minutes before seeing me.  Thereôs some time Iôll 

never get back.  So much for appointments.  After a long unbearable day I 

was excited to head to the bar to meet a few friends.  I want to say thanks 

to the bartender who served me the one last drink that I shouldnôt have 

had, and to the police officers who arrested me that night and threw me in 

a cell with so many lovable hoodlums.  Cheers to all. 

 Moving along, as I rest in peaceé.. 

 To all the people who have been married 3 or more times, give it up and 

quit looking for attention.  Iôm simply not in any position to buy you an-

other gift. 

 To all the people out there who never stop complaining about anything 

and everything.  Get over it.  Youôre breeding nothing but hatred. 

 To all the people who never say hello, hi, please and thank youé go to 

etiquette school and learn some manners. 

 To all the doctors who donôt think it is important to have 

good bedside manners..become a patient and I will be more 

than happy to care for you. 

 To all managers, bosses and coworkers, remember thisé I 

simply do not get paid enough to listen to your #%*!. 
(Continued on page 19) 
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Amy Howard Art Gallery  

The editorôs daugh-

ter Amy, who was 

mentioned in our 

previous issues, was 

quite the artist and 

weôve decided to 

display some of her 

artwork every issue 

in her  

memory.    

******************************************  

The  Scattering Tubes!   Now 

available for  delivery from your   

Premier Howard Miller Distributor. 
Visit:www.cremationurnsdirect.com  

Your Distributor of Keepsakes, Urns, Vaults,  Caskets, and Fine 
Memorial Products.  

1793 Pine Circle  
Lawrenceville, Ga 30044 
Phone: 678 778 6018 
Fax: 678 225 7142 
Email: sales@cremationurnsdirect.com  

 Scattering Remains  can  now be a 

Family Affair! With something for 

every family member. 

  Amy Howard 

Prairie 

Flowers 
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 Mortuary Muse*    
 *to think or consider deeply; meditate 

  By Lowell 

 

Brian Simmons  

Springfield Mortuary Service, Inc  
* Since 1961 *  

              

   

 
 

            

                   

      520 S. Patterson                                1-800 -259 -6207  

   Springfield, Missouri  65802                    417 -869 -2826 Fax 417 -869 -9242  
     www.springfieldmortuaryservice.com 

Brian and Sue Simmons and 

 Jennifer Bodenhamer 

 Components of the death care indus-

try have become so diverse and wide-

spread that they remind me of one of 

the giant Class I Railroads.  Their pur-
pose is to make money for the inves-

tors by satisfying their clientôs trans-

portation needs.  The railroads are so 

large and complex that thousands of 

employees excel in their job without 

having a clear understanding of what 

someone in another division does or 

how they mesh together as part of the 

completed goal. 

 Does a press operator making me-

morial books and cards have a clue 
that some insurance/preneed consult-

ant sold a policy to a family?  And that 

policy will pay for the memorial book 

the funeral home ordered from the 

book and stationary company?  What 

does the embalmer think about while 

trying to restore someoneôs loved one? 

Removals 

   Embalming 

      Shipping Service 

        (Domestic & International)  

           Known Shipper 

              Crematory 

                  Gravesides 

                      Transport 

Probably not a passing thought about 

the website designer who may have 

helped attract the family to that firm.  

What does the groundskeeper think 

when a well-dressed casket salesman 
walks into a funeral home? (uméthey 

may think I havenôt seen one of those 

in a long time).  Anyway you get the 

idea.  This diverse contingent of work-

ers in many fields may not be aware 

how everyoneôs work is inter-related 

to server a grieving family. 

 Of course, attending a convention 

gives an idea of the breadth of diverse 

occupations represented in the compo-

nents of the funeral industry but very 

few workers from any company ever 
attend a convention.  Does any of this 

matter?  It may be of consequence in 

providing better service for our cus-

tomersé. 

*******************************  

  A regional colleague states in his 

advertisement that ð ñAn independent 
survey by Everest Price Finder 
(everestpricefinder.com) reveals that we 
are hundreds of dollars lower than other 
providers in our area.  By comparing 
prices you can save $500 to $1500 on a 

traditional service.  We are sure our casket 
prices are significantly less than the local 
average as well.  In addition we do not 
have a non-declinable overhead fee.ò   

 The ad encourages consumers to 

compare prices, pointing out that all 

funeral homes are required to give 

them price lists when shopping.  He 
did not mention that consumers could 

price caskets at Wal-Mart or that Ever-

est charges $29 for the information 

collected from funeral homes for noth-

ing with FTCôs assistance and bless-

ing.  The ad  says several times that he 

is not being CHEAP just fair.  
(Continued on page 8) 
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Colleagues Lost or Found!!! 

 (If you would like to find someone in the funeral in-
dustry, let us know- 

editor@the dead-beat. Com) 

In Lieu of Flowers Site Continues to Offer Excellent Sympathy and 

Bereavement Etiquette Tools and Resources 

New Articles Increase the Value to this  

Widely-Visited Website 

Victoria, Texas, February 17, 2010ðClay Atchison, of 

www.InLieuofFlowers.info, announces updates to the site 

which have made it an even better resource for both funeral 
directors and members of the general public who need guid-

ance in expressing sympathy to friends or family after the 

death of a loved one. 

 People often wonder about the ñproper thing to doò; should 

they just send a card, flowers or make that impersonal dona-

tion to a charity in the name of the deceased? ñOur goal is to 

help them make that important decision more easilyðand to 

do something that they will be proud of years down the line,ò 

declared Clay.  ñYou certainly canôt go back and do it over 

again; so doing the óright thingô is essential.ò 

 ñWeôve now got even more articles in our archive,ò shared 

Clay, ñincluding an insightful article for human resource 
managers and business owners:  Business Memorial Contri-

bution Etiquette and Policies.  Our Google stats have proven 

that is an often-visited page within the site; which tells me 

that people are starved for information on how to handle 

expression of sympathy within the context of the workplace.  

This new article will help managers and co-workers arrive at 

the socially-acceptable expression of sympathy, while stay-

ing within their company guidelines,ò shared Clay. 

Helping Families Make Difficult Decisions  

Just Got Easier 

 Funeral Directors are the first to admit that people often 
wonder about the ñproper thing to do.ò  In recent times itôs 

been expedient to suggest charitable donations, however the 

research has proven that the presence of flowers at funerals 

help ease the emotional turmoil of grief and loss.  While 

more and more families are requesting that donations to 

charitable organizations be made in honor of their departed 

loved ones, the wording of the request often reads something 

along the lines of ñIn lieu of flowers, donations can be sent 

toéò  This statement is perceived as a limitation by many who 

would like to express their sympathy to the family. 
 ñIôve watched people stress out over these decisions, and 

ultimately do nothing at all,ò  said Clay Atchison, Web master 

of the site, InLieuofFlowers.info in a recent interview.  ñThen 

they feel so guilty about the whole thing.  Itôs heart wrenching 

to watch them struggle to find the perfect solution.ò 

 Flowers Truly Say More 

 ñWe know from research and from our own experience that 

flowers provide a voice for the many people who have diffi-

culty find the right words of consolation and support during a 

time of tragedy.ò  InLieuofFlowers.info founder Atchison said.  

ñFlowers are a tangible means of showing concern, affection 

and sympathy for the bereaved.ò 
 At the funeral service, flowers also help brighten a somber 

environment and provide a topic of conversation and a tranquil 

focal point.  The study further demonstrated that because of 

their soothing qualities, sympathy flowers displayed at funerals 

actually had a positive impact on the emotional well-being of 

the bereaved.  ñAfter the funeral service, arrangements and 

plants act as keepsakes to brighten the home and in the case of 

flowering plants, can serve as a living memorial to the de-

ceased.ò Atchison added. 

 Funeral director, Todd Van Beck offers this elegant comment 

on the subject:  ñFamilies deserve the right of complete free-
dom of expression at time of death.  People are not cut from the 

same spiritual or emotional mold.  Therefore, they should be 

free to express themselves in the manner which best conveys 

their emotions.  Any expression which is the result of dictate 

ceases to be an act of the heart.ò 

Selecting the Right Flowers for the Relationship Shared 

 Another difficult decision facing friends and family members 

who choose to send flowers ñin lieu of a donation,ò involved 

the actual selection of sympathy flowers.  InLieuofFlowers.info 

provides insight into buying the right flowers for the type of 

relationship shared.  Whether the deceased was an immediate 
(Continued on page 24) 
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 Behind the Back Fence  
            
By Lowell 

The Dead Beat 

 

 BAXTER VAULT COMPANY  
           Baxter Springs, Kansas/Independence, Kansas 

Phone 800-346 -0547  

òServing The 4-State Areaó 

          *Doric Burial Vaults 

           *Clark Steel Vaults 

            *Concrete Boxes 

             *Mausoleums 

              *Monuments/Markers 

       The finest tributeé the most trusted protection  

Allen  

Monuments  

  When the Feds were haggling over health care reform, why 

didnôt somebody suggest reforming the Social Security death 

benefit.  Two hundred and  fifty five dollars would buy a fu-

neral when they started.  As I remember my earlier experience 

they would pay that to whoever paid the bill.  Of course, the 
problem was they could not pay the bill without the 255 dol-

lars.  Nowadays they could have tossed in another 10 or 13 

billion dollars and we could afford to bury all of the folks that 

some say will die because of health care reform. 

**********  

 While attending an anniversary reception recently I visited  

with two professionals in different fields.  They commented  

about the fact that there was never anything useful in their re-

spective trade magazines.  They were joined by another in yet a 

different field who also agreed that ñtradesò seldom have any 

relevance.  A friend who is a college/industrial trainer often 

says nothing is ever really new in the latest training discipline.  
Just a new name and a few tweeks to some training discipline 

of the past that reappears every ten years or a new generation.  

So what are trade publishers supposed to do other than stick 

their heads in the sand and continue merrily on their oblivious 

way?  More grass roots contributing writers might help. 

 

 I was skimming the trades and read a good article by a fu-

neral director who had visited many firms around the world 

looking at new ways to increase customer satisfaction. It was 

all true but the basic premise was essentially the same as an 

article that I wrote for a different industry trade magazine in 
1991.  Since good basic practices apply to nearly every com-

pany I rewrote the story and applied the same principles to fu-

neral service.  The funeral service version was published in 

About the Author:  Lowell Pugh has funeral director and embalmer 

licenses in Missouri and Texas and continues the operation of the 

106-year-old family funeral  home.  He is publisher of The Dead 

Beat which began in 1999.  He can be contacted at The Dead Beat 

address.   

American Funeral Director that same year. 

 Itôs nice to know some things do not change.  The funeral 

directorôs current article included one of the same companies 

that I used as an example of the best in maintaining customer 

satisfaction and loyalty ðNordstroms. 
*********  

 A colleague reported another sad case of the organ donor 

folks not being completely upfront with a family that was 

planning on a traditional open casket service.  It was accom-

plished, but the family was misled about the complications 

that would be left for the embalmer and the amount of time 

required to return the body.  This puts a lot of extra pressure 

on the funeral home staff.  Please organ donor organizations 

be more honest with everyone.  At your annual goodwill 

meetings you always tell us things are going to be better. 

*********  

 Has todayôs consumer become so ñgeekafiedò and 
ñtweetterpattedò that when the nursing home e-mails that 

dear old dad died, they will immediately pull up Funerals 

1.5.  What a shock!  They now discover that there is now 3.0, 

but their computer is too old to support it.   

 Now it is off to the big box computer store and 1,500 dol-

lars later and a half day for set up time, the consumer is 

ready to plan dadôs funeral.  A few key strokes later and the 

plans fall into place for a great family mega-memorial tribute 

at dadôs favorite place in Hawaii.  Ten days later the funeral 

consumer returns home, bedraggled and still wearing a 

wilted lei.  Aside from the fact that the airline lost his golf 
clubs, funeral consumer is pleased with the familyôs mega-

memorial service.  Oops, the answering machine says, ñYou 

have 23 new messages.ò  ñThis is the county morgueðwhen 

are you going to pick up your fatherôs body?.....ò  

Provider of Premier Light Products 
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After-Thoughts By Joanne Howard 

 It has become more and more difficult 

to decide on a topic to discuss.  Of 

course, if my computer could have ac-

cess to the internet maybe I could see 
something to talk about.  But maybe 

this electronic connection needs to be 

severed in order to really think about 

things. 

   Electronic connection via the internet 

has been really challenging lately at 

work.  Something is causing quite the 

problems with my main 

internet computer.  After 

many attempts at correct-

ing the problem, it still 
exists and is majorly frus-

trating.  Our dependence 

on the internet and cell phones is quite 

evident when you are having problems.   

   Remember when you had to be home 

to get phone calls or you waited for 

letters to hear from people.  My hus-

band and I were at a shopping outlet 

center and he was in one store and I 

was in another.  He called me to ask 

about something and wondered where I 

was.  I happened to be in the store next 
to him.  Remember when you would 

have to just looked in the stores or 

around a store to find someone?   

 Wouldnôt it be nice to just call who 

died on their cell phone in Heaven?  

But just like there are no U-Hauls fol-

lowing the hearses with possessions to 

take with them, there also are no cell 

phone normally in the caskets, at least I 

havenôt put any in lately. 

 Losing anything whether our electronic 
connections or physical connections cre-

ates so many challenges.  The underlying 

feelings of frustration is just one of the 

many things we deal with.  Iôm so 

tempted to throw my computer across 

the room lately is just one of the ways.  

But what about that person that you will 

never see again.  You would do anything 

for them to be back in your life causing 

whatever challenges that they gave you. 

 I had an overwhelming feeling of sad-
ness the other day.  I was attributing it to 

an event that I had put on that didnôt go 

that well.  But then it dawned on me that 

maybe it had been a wedding shower for 

a friend of my daughter.  It was taking 

place at our church and I 

had gotten the gift and eve-

rything.  But the thought of 

her opening her gifts and 

enjoying the happiness was 

just a bit more than I could handle.  Why 

couldnôt my girls be experiencing this 
same joy??? 

 Well, their connection had been lost 

and no computer or cell phone could 

reach them now.  So the sadness en-

gulfed me again even without my realiz-

ing it. 

 I heard the phrase about the wounds 

healing in reference to losing a loved 

one and I wanted to scream that it never 

truly heals.  This sadness and depres-

sion many years after the loss made it 
clear.  Iôve spoken in the past, that a 

wound still leaves a scar that never 

truly is the same as it was.  Ever have a 

scar and you get sunburned?  It makes 

that scar much more obvious.  Certain 

events or circumstances in your life 

after your loved one is gone is like be-

ing sunburned.  After the sunburn sub-

sides and the scar isnôt as obvious, our 

lives also go on as if nothing has made 

us sad. 
 Iôm sure after my computer eventu-

ally gets fixed or I get a new one, Iôll 

forget about my frustrations.  But down 

deep, I still wish I could call my daugh-

ters on their cell phones in 

heaven or send them a quick 

e-mail about how much I love 

and miss them. 

About the author:  Joanne Howard 

is the editor of The Dead Beat.  She 

has been a licensed funeral director 

since 1992 with Pugh Funeral Home 

in Golden City, MO and also the 

aftercare coordinator. Much of her 

writing in this column is influenced by her loss of 

her two daughters Laura at age 10 in 1997 and 

Amy at age 19 in 2003.  Any comments or ques-

tions can be directed to 417-537-4412, P.O. Box 

145, Golden City, MO  64748 or email 

Joanne@thedead-beat.com. 

1. Love 

2. Discipline 

3. A Good Example 

4. Respect 

5. A Good Self-Image 

6. Good Health Habits 

7. Time Together 

8. Motivation for Learning 

9. Sense of Humor 

10. Peer Relationships 

1. Donôt Waste 

2. Work Hard 

3. Donôt Cut Corners 

4. Have Fun Doing Things 

5. Be Strict but Caring 

6. Tackle Problems Head-On 

7. Pray 

10 Gifts to Give You Children Seven Lessons for Living 

Lists to  

Think  

About 

Grandma Sinclair, Grandmother of Dave Thomas 

(Wendyôs) from ñWell Doneò 

T. Berry Brazelton, M.D.ðFamily Circle 


